
GETTING STARTEDGETTING STARTED

Once you have been officially 
enrolled in the Georgia Transplant 
Foundation's Transplant Fundraising 
Program, you will receive an email 
with a link to set-up your TFP 
Fundraising page (please do not 
share this link with anyone else. It is 
only for TFP Clients accepted into the 
program).

Click on the link from the email and 
select Create An Account to 
complete your profile and launch 
your TFP Fundraising page.

Next, you'll be asked to enter your TFP 
Fundraising page's details, including 
your fundraising goal, headline, and 
fundraising end-date. Your goal and 
headline are pre-set, but you can 
change them if you would like. 

You should set your fundraising end- 
date to at least one year away (if you 
are enrolled in a TFP Matched 
Account, you have one year to raise 
funds that GTF will match dollar-for- 
dollar). 

You also have the option of entering a 
short URL - a shorter version of your 
fundraising page's website address 
for easy sharing. Click Finish to move 
on to the next section. 

Upload a profile picture to help 
personalize your fundraising page. 
You can always add or change your 
photo later.

When you have finished filling-in your 
basic information, you will see your 
TFP Fundraising page appear in the 
background. The last step in getting 
your page ready is to finish 
personalizing and editing it. To do so, 
click on the Manage button in the top 
right corner of the webpage. 

The first tab in the editor is the 
Overview where you will see 
suggestion cards with next steps and 
tips to help you finalize your set-up. 
From there you can edit your Story, 
post Updates, and change the Details 
of your page like your profile picture, 
goal, and short URL. 

Share your page on your social media, 
with your friends and family, and via 
email to help you reach your 
fundraising goals. 

Your story is the main content that 
appears on your fundraising page. If 
you are using a desktop or laptop 
computer, select the Story tab and
you can add photos, videos, and links 
along with your text. It's important to 
communicate how transplantation 
has impacted your life and why you 
need to fundraise; people are more 
likely to give if there's an emotional 
connection.

Use the Updates section to keep 
friends and family engaged in your 
transplant journey and fundraising 
progress. When you add to this 
section, your supporters receive an 
email letting them know that an 
update has been made.
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Note: Under Fundraising Notifications (in the Details tab), 
you can select if you want to get an email each time someone 
makes a comment or donates to your page. You will also select 
if you want to receive encouragement emails from the 
Foundation to help you along your journey. 

Visit the TFP Client Center (https://gatransplant.org/TFPClient)
for more fundraising tips and tools!



The more emails you send, the more chances 
you have of getting donations. Use one of our 
email templates that you can find in the TFP 
Client Center to help you get started. 

Make sure to communicate with your network 
when you: launch your fundraising page, half 
way to your goal, final push, when your goal is 
reached, and to say thank you. 

Your network is bigger than you might think. 
Make a list of everyone you know in your 
inner circle, sports groups, former 
classmates, coworkers, neighbors, etc. 

You never know who might have a personal 
connection to transplant and help advocate 
for you. These are the people most likely to 
donate to your fundraising efforts.

SET A GOALSET A GOAL

A goal gives you something to reach for while 
fundraising. You can measure your progress 
against this amount. 

If you have a Matched Account, you should 
strive to raise at least $10,000. If you reach 
the goal, you can always raise it and work 
toward a new target. 

Add your own text, pictures, and even videos 
to your fundraising page. 

Make sure you tell potential contributors 
about your transplant journey, why you are 
raising funds for medication and medical 
care expenses, and how/when you plan to 
use the funds.

SHARE YOUR STORYSHARE YOUR STORY

EMAIL, EMAIL, EMAILEMAIL, EMAIL, EMAIL
Share your story on Facebook, Instagram, 
Twitter, etc. to get the word out to as many 
people as possible. 

You can post directly to Facebook and 
Twitter from your Fundraising Page. One to 
two posts per week, in addition to email, is a 
good momentum.

GET SOCIALGET SOCIAL

WHO DO YOU KNOWWHO DO YOU KNOW
Fundraising online and offline is three times 
more successful than just doing it one way. 

Have a bake sale, do a letter writing 
campaign, go to a community event to ask 
for donations and meet potential 
contributors. Visit the TFP Client Center for 
more resources to help with your fundraising.

TAKE IT OFFLINETAKE IT OFFLINE

FOLLOW-UPFOLLOW-UP

As you proceed on your fundraising journey 
for your transplant needs, reach back out to 
the people that did not respond to your initial 
solicitations. 

It's easy to miss an email or get busy and 
forget to go online and make a donation. A 
friendly follow-up or nudge could make all of 
the difference in obtaining the donations you 
need to meet your goal. 

Don't forget to say thank you to your 
supporters for their donations. Write a 
personalized note, email, social media post, 
or leave a comment under their contribution 
on your fundraising page.

A thank you costs you nothing and goes a 
long way - it might even compel your 
supporters to give a second or even third 
time to your efforts. 

SAY THANK YOUSAY THANK YOU

Visit the TFP Client Center (https://gatransplant.org/TFPClient) for more fundraising tips and tools!


